Hospitality Recovery Insights - der Blick nach vorne
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On the Books vs STLY, EMEA - by Stay Month

2500000

Asof Sep 2021

Asof Oct 2021

- As of Nov 2021

+249% vs STLY

1500000

1000000

Q
Q
@
3
£
2
o
S
=
z
€
&

+199% vs STLY
+154%vs STLY

%vs STLY

+112% vs STLY
+60% vs STLY
+12% vs STLY

+31% vsSTLY
+23

==

=1

=

- +23% vs STLY
I 27% vs STLY

Mar Apr May Jun

2022

On The Books vs. STLY - by Stay Month (EMEA)

This graph shows the evolution of reserved status room night volume for future stay dates broken down by stay month over the
last three months.The percentage indicates the variance compared to same time last year for the most recent month’s data.
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Web Traffic vs Regrets, EMEA - by Stay Month

- Variance: Total Web Traffic Nov vs Oct
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Web Traffic vs Regrets - by Stay Month (EMEA)
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This graph shows volume of web traffic data (bookings, regrets and denials on brand.com) for future stay dates, broken down by
stay month. The percentages indicate the variance in comparison to previous monthly data sets.
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Net Pickup, EMEA - by Stay Month

- Variance: Nov vs Oct 2021
- Net Pickup: as of November

Net Pickup: as of October
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Net Pickup - by Stay Month (EMEA)

This graph shows the volume of net room night pick up (new bookings minus cancellations) broken down by stay month made
during the most recent calendar month.
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On the Books vs STLY, North America - by Stay Month
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On The Books vs. STLY - by Stay Month (North America)

This graph shows the evolution of reserved status room night volume for future stay dates broken down by stay month over the
last three months.The percentage indicates the variance compared to same time last year for the most recent month’s data.
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Web Traffic vs Regrets, North America - by Stay Month

- Variance: Total Web Traffic Nov vs Oct

1 Web Traffic / Regrets as of Nov

— Variance: Total Web Traffic Oct vs Sept
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Web Traffic vs Regrets - by Stay Month (North America)

This graph shows volume of web traffic data (bookings, regrets and denials on brand.com) for future stay dates, broken down by
stay month. The percentages indicate the variance in comparison to previous monthly data sets.
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Net Pickup, North America - by Stay Month

- Variance: Novvs Oct 2021
- Net Pickup: as of November
Net Pickup: as of October

=
é
L2
5
g
=
5
O
I
&
£
Q
S
@
2z
@
<
z2
r
=
4
£
8
&

=
T8 ECE ECE
. - ] =5 =
Mar Apr May June July Aug

2022
Net Pickup - by Stay Month (North America)

This graph shows the volume of net room night pick up (new bookings minus cancellations) broken down by stay month made
during the most recent calendar month.
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On the Books vs STLY, LATAM - by Stay Month
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On The Books vs. STLY - by Stay Month (LATAM)
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This graph shows the evolution of reserved status room night volume for future stay dates broken down by stay month over the
last three months.The percentage indicates the variance compared to same time last year for the most recent month’s data.
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Web Traffic vs Regrets, LATAM - by Stay Month

- Variance: Total Web Traffic Nov vs Oct
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Web Traffic vs Regrets - by Stay Month (LATAM)

This graph shows volume of web traffic data (bookings, regrets and denials on brand.com) for future stay dates, broken down by
stay month. The percentages indicate the variance in comparison to previous monthly data sets.
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Net Pickup, LATAM - by Stay Month
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Net Pickup - by Stay Month (LATAM)

This graph shows the volume of net room night pick up (new bookings minus cancellations) broken down by stay month made
during the most recent calendar month.
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